
ABOUT US 4
I Performance highlights 6
I Key figures 8
I Profile 9

EXECUTIVE BOARD REPORT 12
I Message from the board 14
I External analysis 20
I Our strategy 24
I Review of business 28
I Corporate social responsibility 40
I Future outlook 43

CORPORATE GOVERNANCE 46
I Risk Management 48
I Codes & standards 55

SUPERVISORY BOARD REPORT 58

ANNUAL ACCOUNTS 64
I Consolidated balance sheet as per 31 December 67
I Consolidated income statement 69
I Consolidated statement of comprehensive income 70
I Consolidated statement of changes in
shareholders' equity

71

I Consolidated statement of cash flows 73
I Notes to the consolidated annual accounts 74
I Company balance sheet as per 31 December 118
I Company profit and loss account 120
I Notes to the company annual accounts 121

OTHER INFORMATION 132

GLOSSARY 138

C O N T E N T S

3



Q-Park stands for ‘Quality in parking’. This fundamental choice for quality forms the core of our vision on
our corporate social responsibility. With our parking facilities and associated services for our parking
customers, Q-Park wants to be an integral part of the mobility chain.

Regulated and paid parking, preferably in clean and safe car parks, offer an answer to the current and future
challenges posed by the urban environment. It is on these topics that we engage in dialogue with our
stakeholders.

Economy

The population is still growing and urbanisation
continues. More than two-thirds of all Europeans live in
urban areas. This is also where approximately 85 per
cent of GDP is generated. This increasing economic
activity also has consequences for the quality of life.
Cities have to contend with congestion, traffic cruising
for a place to park, reduced accessibility, air pollution,
and unattractive and unsafe streets and squares, full of
parked cars.

To prevent economic activity coming to a standstill, it is
essential to develop and pursue an integral mobility
policy which includes:
I Urban mobility
I Smart parking tariff structures
I Attractive parking facilities
I Good use of limited space
I Accessibility to urban amenities.

C O R P O R A T E  S O C I A L  R E S P O N S I B I L I T Y

40


